Packaging for Families

Roundtable Discussion Work Session

Monday, March 24, 2003 – Governor’s Conference

Resource: Tom & Diane Jaffa, JAFFA Travel & Marketing Services

Facilitator: Marlee Iverson, Travel Montana

Need great new ideas on how to bring families to Montana and keep them here longer.

How do we let people know about our great packages and close the deal.

Family Businesses – unfamiliar with other things that they might want to see – education.

What is a family? Kids, parents, grandparents

What assets to put together – service provider willingness to participate – private sector participation.

Want families year round.

Receptive operators various components.  Discussion on what is a receptive operator and how to put together the different components of a package and price it so it is profitable for all involved.  Includes, lodging, attractions, activities, and some meals.

Discussion of types of packages others are doing.

Responsibility, liability expertise.

Need a shopping list of activities.

What sells in packages for families.

What motivates families

Price/Value

Activities for kids so adults can be kid free for an afternoon.

Safety

Lodging value

Spa/golf/pool

Horseback riding

Dino dig

Other families to participate in activities with

Spontaneity/freedom to make choices and not be on a set schedule

Packages for convenience (full price)

Availability – can book ahead or on site

Couple packages work well

Off pass as part of a package, reason to come to a destination

Incentives for partnering.

Family packages on state web-site.

Packages geared toward school trips

Families want activities available but most bookings are made on site rather than in advance.

List family friendly activities upon arrival to accommodations.

Urban area close to an outfitter, good partnership.

Provide care & activities for kids while adults are doing other things.

Kid camp

Update Travel Montana Kids site with packages available.

