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Marketing to the RV Traveler
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The RV Market is large, lucrative and easily reached.

The RV Market Is Large…and It’s Growing.

· Nearly one in 12 U.S. vehicle-owning households now owns an RV.* 

· This translates to an estimated 30 million RV enthusiasts and renters. 

· More RVs are now owned by Baby Boomers than any other group.*  

· About 10 percent of those 55 and over and 9 percent of 35-to-54 year olds own an RV. 
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RV wholesale shipments in 2004 set a quarter-century record and rose roughly 12 percent over 2003. 

· Domestic RV rentals have increased 30 percent since 2002.  

· Families and active empty nesters who prefer the freedom, flexibility and comfort RVs provide are driving up sales.

· Demographic and lifestyle trends point to substantial future RV market growth – a projected 15 percent increase between 2001-2010.*  
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      The RV Market Is Lucrative…and It’s Growing.

· Today's typical RV owner is 49 years old, married, with an annual household income of about $56,000 – higher than the median for all households.* 

· RV owners are likely to own their homes and spend their disposable income on traveling – covering an average of 4,500 miles over 28-35 days annually.** 

· RVers and campers spent an estimated $3.8 billion in local communities from May through August of 2004.† 
· The $12 billion-a-year RV industry earned record revenues in 2003. 

· National RV camping clubs report just one of their member rallies can generate more than $30 million in tourism revenue for a host community.

· Driving vacations and weekend getaways are increasingly popular. 

· The RV industry’s $50 million advertising campaign is expanding the market by targeting adults age 30-64, particularly Baby Boomers.

· The profile of RVers has changed. RVers are younger, more affluent and active than ever before. 

_________________________________________

* According to a University of Michigan study commissioned by Recreation Vehicle Industry Association. 

** According to RVIA surveys of current RV owners. 

† According to the 2004 Woodall’s/ARVC RV Park and Campground Survey conducted by Michigan State University. 
Marketing to the RV Traveler

The RV Market is large, lucrative and easily reached.
It’s Easy to Reach the RV Market.  


Include RVs in Promotional Materials

RVIA offers high-resolution lifestyle photos for tourism officials to download free in the media section of www.RVIA.org. RVIA also offers attractive professional video footage at no cost to state and regional tourism organizations to integrate in television commercials or informational videos. Special RV loans may be arranged for major advertising shoots. For more information, contact RVIA’s public relations department at (703) 620-6003 x306.

Tap into the Popular and Well-Organized RV Owners’ Clubs 

Camping and RV clubs generally have very active state and local chapters. These organizations can provide useful leads, exhibit and advertising opportunities. Major national RV owners clubs publish magazines and hold large rallies, which are an enormous source of tourism dollars to host communities. For a complete list of camping clubs and information on how to reach them, go to the consumer section at www.RVIA.org.

Get Exposure Through RV Magazines and Websites

RVers rely heavily on enthusiasts’ magazines, websites and directories when planning their trips. Most of these media accept editorial contributions and offer advertising opportunities. For a complete list of RV publications and websites, go to the consumer section at www.RVIA.org.

Advocate for RV-Friendly Signage

RVers are more likely to patronize attractions and businesses with ample parking and maneuvering space. And restaurants, gas stations and tourist attractions want to announce they accommodate RVers’ needs. A new program addresses these issues by allowing retailers to affix an RV Friendly symbol to their business’ logo on highway exit gas/food/attractions signs. This advance notice will let RV enthusiasts exit with confidence that local retailers are ready for their business. To ensure the RV Friendly symbol is added to highway exit signs, tourism officials should team up with their state department of transportation. For more information about this program, contact RVIA’s government affairs department at (703) 620-6003 x313.

