TERMS & DEFINITIONS 

Assignment:
When a journalist, generally a freelancer, is given the go-ahead from an 


editor to write an article on a specific subject.  Writers “on assignment” 


offer a much more likely return on an investment than do writers on 


“spec” (speculative).

Audience: 
The group(s) of people you want to reach. 

Broadcast:
To transmit electronically by radio or television.  Also used to describe 


types of radio and television media, i.e.: broadcast media 

Byline:

Name of author of an article, usually printed below the title.

Caption:
Copy printed below a photo.  Also called cut line.

Circulation:
Number of readers of a print publication.   

Clip/Clipping:
Story cut from a publication or a segment of video or audio tape. 

Comp.:

Abbreviation for “complimentary”, as in free or gratis.  Often, when 


courting publicity opportunities, journalists request “comp” lodging or 


services.  Many tourism providers offer “comps” to qualified journalists. 

Copy:

Return to list.  Add text as other definition. 

Deadline: 
Time limit for the completion of an article or story. 

Editor:

Supervisor of a print publication or department in a publication.  

Freelancer:
Writer or photographer who sells work to a number of 




publications/media outlets. 

Masthead: 
List of editors and publishers of a publication. 

Media List:
List of reporters, editors, broadcasters, freelancers. Also called press list.

News:

Information that is new, unusual, unexpected or controversial. 

News Release: A statement or news story prepared and distributed to the media by a 


business, public relations firm, governmental agency, etc. 

Outlets:
Publications or broadcast media that a freelancer contributes to.  Good freelancers contribute to several outlets.

Pitch: 

Letter, email or call giving a story idea or information to a member of the 


media. 

Photo Credit:
Name of photographer or source of photo. Usually printed near the photo. 

Press Kit:
Collection of information, photos and background materials concerning a 


particular business. 

Press Trip:
Trip sponsored by a destination or location bringing journalists to an area. 


Also called familiarization or “fam” trip.  Press trip is the term preferred 


by the media. 

Publicity:         Free stories about you and/or your company in newspapers, magazines,    newsletters, and house organs, on radio and TV, and in any other types of media including the Internet.

Sidebar: 
Information set apart from the body of a story.  Usually contains specific 


information relevant to the article and often set apart using a box or 




screened background.  

Spec.:

Abbreviation for “speculative”.  Writers with a story idea who have 


not yet received an assignment from a publication or media outlet will do 


the research and writing “on spec” in hopes of selling it upon completion.  

Staff Writer: 
Writer working on the staff of one organization and/or publication. 

Syndicated:
Written by one person, but published in a wide variety of newspapers, 


magazines, etc. 

Wire Service:
Service that sends news, releases, features to subscribers or member 


media.  Associated Press, Reuters, PR Newswire are examples. 
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