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Made In Montana
www.madeinmontanausa.com
Montana is legendary for its majestic beauty, unending landscapes and some of the most magnificent mountains and prairies you may ever encounter. Is it any wonder that Montana is called the "Treasure State"?

Montana is home to extremely creative individuals who, through creative works of arts, crafts, and food products, reflect the true meaning of quality, pride, and craftsmanship.

History

Made in Montana is a "Value-Added Marketing Program."

Montana's concept of value-added manufacturing and marketing first came about only 27 years after becoming a state. In 1916, the Montana Daily Record newspaper reported that "Made In Montana is a forward movement" and that thousands of people were falling in line to learn about making and buying value-added products and what that means for local businesses. Citizens wanted to know what was being made in their state and manufacturers needed to get the word out that they were "producing pretty much nearly everything that you use." A new movement in the territory was afloat. Each manufacturer who was interested in being "notably identified with the movement" would display the new logo "Associated Made In Montana Advertisers." The young State of Montana wanted folks to know what was being manufactured & produced and how & where you could purchase those products. This was the impetus behind Made In Montana/Grown In Montana.

The Montana Department of Commerce created the Made In Montana (MIM)/Grown In Montana (GIM) Program in 1984 to assist the marketing efforts of Montana residents producing products, which are made within the state.

The program's website came online in September of 2001 and the Online Products Directory followed in October of 2002. The program currently serves over 2,700 manufacturers, producers and entrepreneurs.

Services

Department of Commerce coordinates the program in the following ways:

· Counsels the MIM/GIM producers and manufacturers in their marketing efforts.

· Indirectly promotes businesses by advertising the program. 
· Publishes the Online Products Directory. This directory lists all of the program participants and retailers who are interested in selling their products (if applicable) with direct links to their website. 
· A variety of full-color logo products. 
· Product order forms with an "800" telephone number. 
· A printing contractor who has the exclusive right to reproduce and sell the logo labels for the program, of which a percentage of the proceeds is reinvested into the program. (Working with an exclusive contractor helps to maintain the integrity of the program.) 

Advantage

· The program gives Montana products an extra boost through indirect advertising. 
· The Made In Montana/Grown In Montana logos have proven to enhance sales both in-state and, more so, out-of-state.

Mission

The mission of the Made In Montana/Grown In Montana Program is to proactively assist Montana's entrepreneurs who are creating, making or growing value-added* products and services. This is accomplished through program logo promotion, indirect marketing efforts, business education, successful marketing experiences (including the Department of Commerce Trade Show Assistance Program), and by nurturing Montana's small businesses.

* Value-added means the product or service is provided by a Montana resident and is created, made, produced, grown, or enhanced in Montana resulting in 50% or more added value.

Goals & Objectives

The goals of the Made in Montana/Grown In Montana program are to provide a unique identity to value-added products made in or grown in Montana through the application of labels to Montana products and to raise consumer awareness and consumption of those products.
Since the inception of the program in 1984, over 27 million Made In Montana & Grown In Montana labels have been sold. The program requires that businesses meet the program's value-added definition to utilize the trademarked image on their qualifying products.

Objectives:

· Identify a pricing structure for participation that enables funding for further assistance with regional and national shows for selected Montana companies. 

· Implement new procedures for identifying and qualifying Montana companies to expand their operations through regional and national trade show participation. 

· Evaluate training opportunities and provide effective training to MIM companies to better enable them to succeed in profitably producing and marketing their products. 

· Continue to identify and assist Montana companies who choose to use the Made-in-Montana label on their products. 

· Maintain an internet based Montana products directory with links to Montana companies’ web-sites and work toward allowing MIM companies to update their company information via the internet. 

· Help Montana consumers and wholesale buyers to identify products produced in Montana that are available to meet their needs. 
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