
  OOrrggaanniizzaattiioonn  NNaammee____CCUUSSTTEERR  CCOOUUNNTTRRYY      AApppprroovveedd  AAuuddiittss//AApppplliiccaattiioonnss    
                    CCoommmmiitttteeee      33//1166//0099  
PPrroojjeecctt  NNaammee____UU..SS..  CCaavvaallrryy  SScchhooooll  FFAAMM______        

  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy______JJIIMM  SSCCHHAAEEFFEERR____________  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  pprroojjeecctt..      
NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  ccoommpprreehheenndd  oorr  
vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  
ppooiinntt..    
FFaammiilliiaarriizzaattiioonn  ttoouurrss  hhaavvee  pprroovveenn  ttoo  bbee  vvaalluuaabbllee  ttoooollss  ffoorr  ggeenneerraattiinngg  ppuubblliicciittyy  aabboouutt  tthhee  
eevveennttss  aanndd  ppllaacceess  iinn  CCuusstteerr  CCoouunnttrryy..    TThhee  rreettuurrnn  oonn  iinnvveessttmmeenntt  iiss  uussuuaallllyy  ssuubbssttaannttiiaall,,  
eessppeecciiaallllyy  iiff  aarrttiicclleess  ccaann  bbee  ppllaacceedd  iinn  mmaajjoorr  mmaaggaazziinneess  oorr  nneewwssppaappeerrss..    TThhee  UU..SS..  CCaavvaallrryy  
SScchhooooll  iiss  ttaauugghhtt  bbyy  aaccttiivvee--dduuttyy  AArrmmyy  ppeerrssoonnnneell  aanndd  ccuullmmiinnaatteess  iinn  ppaarrttiicciippaattiioonn  iinn  tthhee  
LLiittttllee  BBiigghhoorrnn  RReeeennaaccttmmeenntt  hheelldd  eeaacchh  yyeeaarr  oonn  aa  ssiittee  ooff  tthhee  oorriiggiinnaall  bbaattttllee..  MMaarrkk  BBeeddoorr,,  tthhee  
eexxppeerriieenncceedd  jjoouurrnnaalliisstt  wwhhoo  wwiillll  bbee  ppaarrttiicciippaattiinngg  hhaass  ssaaiidd  hhee  ffeeeellss  tthhiiss  iiss  ““tthhee  ssttoorryy  ooff  aa  
lliiffeettiimmee..””    TThhee  sscchhooooll  bbeeggiinnss  wwiitthh  bbaassiicc  hhoorrsseemmaannsshhiipp  aanndd  iinncclluuddeess  eevveerryy  aassppeecctt  ooff  ccaavvaallrryy  
lliiffee,,  iinncclluuddiinngg  mmiilliittaarryy  ccaavvaallrryy  ffoorrmmaattiioonnss  aanndd  ccoommmmaannddss,,  ppaacckkiinngg  ggeeaarr  oonn  hhoorrsseess  aanndd  
wwaaggoonnss,,  rriiffllee,,  ppiissttooll  aanndd  ccaavvaallrryy  sswwoorrdd  ttrraaiinniinngg..    TThhee  FFAAMM  wwiillll  ttaakkee  ppllaaccee  JJuunn  2200--2299,,  22000099  
OObbjjeeccttiivveess  
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
TThhee  oobbjjeeccttiivveess  ooff  tthhiiss  FFAAMM  aarree::  

1.1.  Gain  placement  of  articles  in  publications  not  only  of  general  interest,  but  also  those  
dealing  with  western  and  military  history,  horsemanship,  and  adventure.  
Gain placement of articles in publications not only of general interest, but also those
dealing with western and military history, horsemanship, and adventure.

2.2.  Increase  awareness  of  the  separate  reenactments  of  Custer’s  Last  Stand  that  are  
staged  by  the  Hardin  Chamber  of  Commerce  and      the  Realbird  Brothers.        
Increase awareness of the separate reenactments of Custer’s Last Stand that are
staged by the Hardin Chamber of Commerce and the Realbird Brothers.

RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  TThhiiss  FFAAMM  wwiillll  aaddddrreessss  
sseevveerraall  oobbjjeeccttiivveess  ffrroomm  oouurr  22000099  MMaarrkkeettiinngg  PPllaann..  
1.      To inform and educate travelers both in-state and out-of-state, about the attractions, 
events and recreational experiences available to them in Custer Country. 
4.    To promote events and communities through PR and consumer advertising efforts  and 
through hosting press tours that include not only the major cities in Custer Country, but 
also the smaller communities and events. We also promote these communities through the 
calendar of events in our Custer Country Guide and on our website, which is being 
constantly updated. 
5. To educate the general public, including those who live in Custer Country, about the 
structure and importance of tourism regions in Montana, and the economic impact tourism 
and recreation have on the state.   
8. To promote the historical significance of the region, especially the history and 
legend of George Custer and the U.S. 7th Cavalry and the Clark on the Yellowstone Trail.     
9. To encourage Custer Country visitors to visit the smaller towns and participate in 
the local events of these smaller towns that they haven’t been to before.   
10. To encourage travelers to increase their total time in Custer Country, thereby 
creating a greater economic impact on the region.  
  
  

AApppprroovvaall  RReeqquueesstteedd  

______XX____FFiinnaall  
__________PPrreelliimmiinnaarryy  



HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??        
 Goal 4: Enhance and preserve Montana’s culture and history ( 

historic sites, museum, art, music, etc.) 
4.1a- Use historic/cultural attractions as venues for conferences, 
events and seminars. 

 Goal 5: Support appropriate tourism business growth, including new 
tourism products and services for target customer markets. 

5.1c- Encourage use of Made/Grown in MT products by 
restaurants, markets, retailers, etc. 
5.2a- Distribute assistance information via tourism meetings, web 
sited, newsletters, etc. 

  
YYoouu  mmaayy  ppuutt  aaddddiittiioonnaall  iinnffoorrmmaattiioonn  oonn  tthhee  bbaacckk  iiff  nneecceessssaarryy..  
  
  
DDeettaaiill  ppaaggeess  aattttaacchheedd        YYeess        
  

BBuuddggeett  ppaaggee  iiss  aattttaacchheedd  ffoorr  aapppprroovvaall..  
  

CUSTER COUNTRY 
 U.S. CAVALRY SCHOOL FAM   

       
  State Tourism Funds   Other Funds   Total 
PROFESSIONAL SERVICES:            
SCHOOL TUITION  $2,500 + $0 = $2,500
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
TOTAL  $2,500   $0   $2,500
       
MARKETING/ADVERTISING:            
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
   $0 + $0 = $0
TOTAL  $0   $0   $0
       
TRAVEL:            
Mileage  $250 + $0 = $250
   $0 + $0 = $0
   $0 + $0 = $0
.   + $0 = $0
Admission fees  $60 + $0 = $60
Lodging  $300 + $0 = $300
TOTAL  $610   $0   $610



       
OTHER:            
Incidental expenses:  $0 + $0 = $0
water, snacks, shower fees,  $200 + $0 = $200
   $0 + $0 = $0
   $0 + $0 = $0
TOTAL  $200   $0   $200
            
       

REGION/CVB           PROJECT 
TOTAL 

 
$3,310 + $0 = $3,310

  
 
PARTICIPANTS: 
Mark Bedor, writing for/pitching to:  American Cowboy "Hands on Western Experiences,” 
"Cowboys & Indians "Open Range" stories, America's Horse and Trail, Western Horseman, Big Sky 
Journal, Persimmon Hill 
1906 Mill Rd 
S. Pasadena, CA 91030 
markbedor@mindspring.com 
(626) 403‐1316 
  
 
This will be a self-guided FAM, since the school involves total immersion in cavalry life.  Custer 
Country Executive Director will be participating in the role of documenting Mark’s activities in 
the school and the reenactment. 

mailto:markbedor@mindspring.com

