M CHacier Country

PROJECT BUDGET
Consumer Advertising - Consumer MKTG - Winter (Print)

| State Tourism Funds Other Funds Total
PROFESSIONAL SERVICES:

$ + $ = $

$ + $ =$

$ + $ = $

$ + $ =$

$ + $ = $

$ + $ =$

$ + $ = $

$ + $ =$

$ + § = $

$ + $ =$

$ + § = $

$ + $ =$

$ + $ = $
TOTAL $ - + $ =%
MARKETING/ADVERTISING:
Media Placement $ 25,000.00 + $ =% 25,000.00
(See attached) $ - + 3 = $ -

$ + $ = $

$ -+ 3 = $ -
TOTAL $ 25,000.00 + $ = $ 25,000.00
TRAVEL:

$ + $ =$

$ + $ = $

$ + $ =$

$ + $ = $
TOTAL $ - + $ =%
OTHER:

$ + $ = $

$ + $ =$

$ + $ = $

$ + $ = $
TOTAL $ - + $ = $
[PROJECT TOTAL $ 25,000.00 + $ = $ 25,000.00 |

FY 2010-2011
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