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OOrrggaanniizzaattiioonn  NNaammee________GGoolldd  WWeesstt  CCoouunnttrryy____________________________________  

  
PPrroojjeecctt  NNaammee____________BBiirrddiinngg  BBrroocchhuurree____________________________________  

  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy________SSaarraahh  BBaannnnoonn____________________________________  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  pprroojjeecctt..      NNaarrrraattiivvee  
mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  ccoommpprreehheenndd  oorr  vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  
ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  ppooiinntt..    
  
The birding brochure is going to be a joint project with Travel Montana.  We will meet with bird 
professionals to set up a Gold West Country brochure that will be useful to the birding enthusiasts who come 
to the area. The brochure will be distributed to area visitor centers and to individuals interested in birding 
within Gold West Country.  
 
Objectives: 
 
Gold West Country will strive to achieve the objectives listed below within the 2009 calendar year. 
 
1. Design and print a brochure that will show the birding opportunities in Gold West Country. 
2. Get the brochure into the hands of these birding enthusiasts through visitor centers and through 

fulfillment to birding inquiries through our call center. 
3.   Add birding information to our website. 
 
 
Identify the portions of your marketing plan that support this project. 
 
The production of the travel planner helps reach a number of our goals.   
 
1. Educate the traveler about the historical, cultural and recreational opportunities within the region.  
2. Inform visitors traveling between Yellowstone and Glacier National Parks of the benefits of traveling 

through Gold West Country when they are between park destinations. 
3. Build and maintain a consistent image of Gold West Country through all marketing efforts including 

advertising, publicity, collateral material, Internet development and cooperative marketing programs. 
 

Does this project support the Strategic Plan?  Yes  
  
The Gold West Country birding brochure will serve as an informational piece that assists birding enthusiasts 
traveling through the region. Birding is one of the fastest growing soft adventure sports in the country at this 
time.  The strategic plan addresses the need for collateral materials as follows: 
 
1.2 Promote Montana to target groups/events emphasizing off-peak season activities.  
  

“ Target travel media to increase the visibility of Montana as a leisure travel destination” (Page 52) 
“ Continue to target tour operators to bring group tours and packaged vacations to Montana” (Page 
52) 
 

 
Detail pages attached   Yes   
 Budget page must be attached for approval. 

  

AApppprroovvaall  RReeqquueesstteedd  

____XX______FFiinnaall  
__________PPrreelliimmiinnaarryy  



  
GGoolldd  WWeesstt  CCoouunnttrryy  BBiirrddiinngg  BBrroocchhuurree  

  
PPRRIINNTTEEDD  MMAATTEERRIIAALLSS  
  
PPuubblliiccaattiioonn____BBiirrddiinngg  BBrroocchhuurree________________________________________  QQuuaannttiittyy______4400,,000000______________________    

SSiizzee______1188xx2244  ffllaatt,,  44xx99  ffiinniisshh______________________________________________________  

AAdd  SSaalleess  ((YYeess  oorr  NNoo))________nnoo______________________  PPeerrcceennttaaggee  __________________________________________________________  

DDiissttrriibbuuttiioonn  PPllaann  ((aarreeaass  &&  mmeetthhoodd))__________TToo  VViissiittoorr  CCeenntteerrss,,  aarreeaass  ooff  aattttrraaccttiioonn,,““bbiirrddyy””  aarreeaass,,  aanndd  

mmaaiill  oouutt  ppiieeccee  __________________________________________________________________________  

  
  

REGION/CVB  PROJECT BUDGET 
  PROJECT NAME     

      
  State Tourism Funds   Other Funds   Total 
PROFESSIONALSERVICES:       
    
Copywriting  0 + $0 = 0
Art Direction  0 + $0 = 0
Photography  0 + $0 = 0
Design/Layout/Prepress  0 + $0 = 0
Proofs/shipping  0 + $0 = 0
Project Management  +  = 
TOTAL  5,000   $5,000   10,000
       
Printing:  0  0  0
     
     
     
     
TOTAL  $5,000   $5,000   $10,000
       
       

REGION/CVB           PROJECT 
TOTAL 

 
$5,000 + $5,000   $10,000
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