
AApppprroovveedd  AAuuddiittss//AApppplliiccaattiioonnss  CCoommmmiitttteeee  1100//2200//0099  
  
OOrrggaanniizzaattiioonn  NNaammee__: Gold West Country 
 
PPrroojjeecctt  NNaammee__ Opportunity Marketing  
  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy__ Sarah Bannon 

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  
pprroojjeecctt..      NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  
ccoommpprreehheenndd  oorr  vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  
oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  ppooiinntt..    
  
Gold West Country would like to partner with the Butte Convention and Visitor Bureau 
to do the World Religion Trade Association show in Reno. We would like to use $500 of 
Opportunity Funds to help cover the costs of the booth. 
We have decided that since the NTA show and the WRTA show are both being held in 
Reno at the same time, and Butte is already doing the NTA show, we can partner with 
them on the World Religion Trade Show. Other partners include Town Pump, the Butte 
Silver Bow Hospitality Association and the Butte CVB. A representative from Our Lady 
Of  The Rockies Organization in Butte will assist Sara Rowe in this endeavor.  
The lady of the Rockies as well as the Serbian Church and the historic stained glass in 
churches in Butte and Gold West Country makes this a potentially great market for us. 
 
 
  
OObbjjeeccttiivveess  
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  
pprroojjeecctt..  
 

1. Maintain visitation within Gold West Country as measured by bed tax collections. 
2. Attend a travel show; which suits Gold West’s target market and allows us to 

educate the traveler by giving out at least two boxes of travel guides as well as 
other literature. 

  
RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
      

GOALS 
1. Educate the traveler about the historical, cultural and recreational 

opportunities within the region.  
2. Inform visitors traveling between Yellowstone and Glacier National Parks of 

the benefits of traveling through Gold West Country when they are between 
park destinations. 

3. Build and maintain a consistent image of Gold West Country through all 
marketing efforts including advertising, publicity, collateral material, Internet 
development and cooperative marketing programs. 

AApppprroovvaall  RReeqquueesstteedd  

____XX______FFiinnaall  
__________PPrreelliimmiinnaarryy  



4. Cooperate with Travel Montana, the other tourism regions and CVBs, Federal 
and State agencies and local tourism providers to enhance the entire “Montana 
Experience”. 

• Encourage intrastate travel by informing residents of the historical 
significance this region has 

 
SSttrraatteeggiicc  PPllaann??      
  
  1.1.a. Expand public-private marketing partnerships with tourism 
businesses and attractions 

 “…Penetrate new markets, and improve marketing effectiveness with a 
consistent message and brand.” 

 
  

            DDeettaaiill  ppaaggeess  aattttaacchheedd        YYeess  ((XX))    NNoo   
REGION/CVB  PROJECT BUDGET 

  
PROJECT NAME 
World Religious 

Travel Expo 
    

      
  State Tourism Funds   Other Funds   Total 
Opportunity Funds:       
World Religious Trade Show 
Booth Cost 500 + $1500 = 2000
    
    
TOTAL  500   $1500   2000
       

REGION/CVB           
PROJECT TOTAL  

$500 + $1500   $2000

 
 
 
 
 


