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Gold West Country is interested increasing publicity efforts.   
 
Identity Project 
In an effort to raise consumer awareness regarding the geographical boundaries of Gold West Country a 
campaign is set for Spring/Summer and Fall/Winter seasons. This will be a poster series to help educate 
people about Gold West Country. 
 
Objectives: 
 
Gold West Country will strive to achieve the objectives listed below in FY10 

 
1. Have at least two posters printed regarding information in Gold West Country. 
2. Maintain visitation within Gold West Country as measured by bed tax collections. 
 

 
Identify the portions of your marketing plan that support this project. 
 
Many of Gold West Country’s goals in the marketing plan are met with this project.  

 
1. Educate the traveler about the historical, cultural and recreational opportunities within the 

region.  
2. Inform visitors traveling between Yellowstone and Glacier National Parks of the benefits of 

traveling through Gold West Country when they are between park destinations. 
3. Build and maintain a consistent image of Gold West Country through all marketing efforts 

including advertising, publicity, collateral material, Internet development and cooperative 
marketing programs. 

 
Does this project support the Strategic Plan?  Yes   
 
The posters help Gold West Country’s promote a variety of events as well as provide the opportunity to help 
people identify when they are in Gold West Country. The strategic plan encourages continued public 
relations efforts as mentioned below. 
 
 
1.2. Promote Montana to targeted groups and events, emphasizing off-peak season. 
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REGION/CVB  PROJECT BUDGET 
  PROJECT NAME     

      
  State Tourism Funds   Other Funds   Total 
Publicity:       
    
     
Identity Project 
  460    

 
$460

Print Two Different Posters 
Design and Production  $400    $400
TOTAL  $860  + 0 =  $860
       

REGION/CVB           PROJECT 
TOTAL 

 
$860 + $0 =  $860

 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
  


