
          
    
OOrrggaanniizzaattiioonn  NNaammee    Miles  City  CVBMiles City CVB  AApppprroovveedd  AAuuddiittss//AAppppss  
              CCoommmmiitttteeee  33//66//0099  
PPrroojjeecctt  NNaammee  BHS  Radio  advertisingBHS Radio advertising  

  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy  John  LaneyJohn Laney  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  pprroojjeecctt..      
NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  ccoommpprreehheenndd  oorr  
vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  
ppooiinntt..    
I  would  like  to  use  $1200.00  for  radio  advertising  for  the  Thursday  Concert  and  the  SundayI would like to use $1200.00 for radio advertising for the Thursday Concert and the Sunday  
Matched  Bronc  Ride.  These  are  events  that  we  are  trying  to  grow  on  the  front  and  back  of  theMatched Bronc Ride. These are events that we are trying to grow on the front and back of the  
Bucking  Horse  Sale.  We  had  great  success  and  increased  crowds  due  to  this  type  of  advertising  Bucking Horse Sale. We had great success and increased crowds due to this type of advertising
last  year.  I  will  use  KATL  Radio  for  this.  They  have  a  great  coverage  area  of  potential  visitors  last year. I will use KATL Radio for this. They have a great coverage area of potential visitors
for  these  events.  They  reach  in  a  300  mile  radius  of  Miles  City,  including  North  and  South  for these events. They reach in a 300 mile radius of Miles City, including North and South
Dakota,  and  Wyoming.  They  also  have  very  competitive  rates  so  as  to  afford  us  plenty  of  bang  Dakota, and Wyoming. They also have very competitive rates so as to afford us plenty of bang
for  our  buck.  These  ads  will  run  6a  to  7p  as  prescribed.for our buck. These ads will run 6a to 7p as prescribed.  
OObbjjeeccttiivveess  
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
  
This  ad  campaign  will  inform  travelers  as  to  these  events,  provide  economic  benefit  to  our  This ad campaign will inform travelers as to these events, provide economic benefit to our
community  by  bringing  more  people  to  town,  assist  event  organizers  because  this  is  extra  community by bringing more people to town, assist event organizers because this is extra
advertising  they  couldn’t  afford,  and  it  will  generate  overnight  stays  due  to  the  length  and  time  of  advertising they couldn’t afford, and it will generate overnight stays due to the length and time of
the  events.the events.  
________________________________________________________________________________________________________________________________________________  
  
RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
  
Same  as  aboveSame as above  
________________________________________________________________________________________________________________________________________________  
  
HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??        
TThhiiss  iiss  aa  hhiigghhllyy  ttaarrggeetteedd  aaddvveerrttiissiinngg  ccaammppaaiiggnn,,  bbaasseedd  oonn  tthhee  mmaarrkkeettiinngg  ppllaann  aanndd  ccaann  aanndd  hhaass  
bbeeeenn  eeaassiillyy  ttrraacckkeedd..  TThhiiss  aaddvveerrttiissiinngg  ppuusshheess  aa  ooffff  sseeaassoonn  eevveenntt,,  aanndd  iitt  iinnccrreeaasseess  tthhee  aatttteennddaannccee  aatt  
aa  ccuullttuurraall  eevveenntt..  
  
________________________________________________________________________________________________________________________________________________  
  
  
  
  
  
  
  
  
  
  
  
  

  

AApppprroovvaall  RReeqquueesstteedd  

____XX______FFiinnaall  
__________PPrreelliimmiinnaarryy  



REGION/CVB  PROJECT BUDGET 
  PROJECT NAME     

      
  State Tourism Funds   Other Funds   Total 
PROFESSIONALSERVICES:       
 $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL  $0   $0   $0
       
MARKETING/ADVERTISING:       
Radio advertising  $1200.00 + $0 = $1200.00
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL    $0   
       
TRAVEL:       
Personal Car  $0 + $0 = $0
Commercial Transportation  $0 + $0 = $0
Meals  $0 + $0 = $0
Lodging  $0 + $0 = $0
Vehicle Rental  $0 + $0 = $0
TOTAL  $0   $0   $0
       
OTHER:       
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
  $0 + $0 =  
TOTAL     
            
       

REGION/CVB           PROJECT 
TOTAL 

 
$1200.00 + $0   $1200.00

 
    
BBRROOAADDCCAASSTT  AADDVVEERRTTIISSIINNGG    
  
TTyyppee  ooff  mmeeddiiuumm  ((cciirrccllee  oonnee))::    RRaaddiioo        
  
CCiittyy  ooff  LLooccaattiioonn        MMiilleess  CCiittyy              LLeennggtthh  ooff  SSppoott    3300  sseecc..  
  
AArreeaa  ooff  CCoovveerraaggee    330000  mmiillee  rraaddiiuuss  ooff  MMiilleess  CCiittyy  
  


