
   AApppprroovveedd  AAuuddiittss//AApppplliiccaattiioonnss  CCoommmmiitttteeee  55//88//0099  
    
OOrrggaanniizzaattiioonn  NNaammee    Miles  City  CVBMiles City CVB  

  
PPrroojjeecctt  NNaammee  Magazine  AdMagazine Ad  

  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy  John  LaneyJohn Laney  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  pprroojjeecctt..      
NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  ccoommpprreehheenndd  oorr  
vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  
ppooiinntt..    
I  would  like  to  purchase  (4)  ½  page  ads  in  Peaks  and  Prairie  Magazine  to  run  in  the  next  4  I would like to purchase (4) ½ page ads in Peaks and Prairie Magazine to run in the next 4
quarters.  This  is  a  publication  that  is  placed  in  the  Great  Lakes  Airlines  planes  on  a  daily  basis.  quarters. This is a publication that is placed in the Great Lakes Airlines planes on a daily basis.
Great  Lakes  is  the  only  airline  that  flies  direct  to  Miles  City.  It  is  not  only  beneficial  as  a  direct  Great Lakes is the only airline that flies direct to Miles City. It is not only beneficial as a direct
stop  but  we  will  also  gain  the  benefit  of  having  a  place  on  all  of  their  routes.  This  is  a  quarterly  stop but we will also gain the benefit of having a place on all of their routes. This is a quarterly
piece  that  is  very  affordable  as  well  as  very  visible.  I  would  like  to  use  the  funds  I  currently  have  piece that is very affordable as well as very visible. I would like to use the funds I currently have
left  in  joint  ventures  to  fund  this.left in joint ventures to fund this.    
  
OObbjjeeccttiivveess::          
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
This  ad  will  be  seen  by  a  large  number  of  potential  visitors  both  to  Miles  City  as  well  as  those  we  This ad will be seen by a large number of potential visitors both to Miles City as well as those we
can  attract  as  they  head  to  other  destinations.  can attract as they head to other destinations.   
  
  
  
RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
  
Same  as  aboveSame as above  
________________________________________________________________________________________________________________________________________________  
  
HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??        
This  is  a  highly  targeted  advertising  piece  ,  based  on  the  marketing  plan  and  can  be  easily  This is a highly targeted advertising piece , based on the marketing plan and can be easily
tracked.  It  gives  a  great  push  to  existing  functions  as  well  as  enhancing  returns  for  future  events.tracked. It gives a great push to existing functions as well as enhancing returns for future events.  
  
________________________________________________________________________________________________________________________________________________  
  
  
PPuubblliiccaattiioonn::Peaks  to  Prairie  MagazinePeaks to Prairie Magazine__________________________________________________________________________  
  
  
  
  
  
  
  
  
  
  
  
  

  

AApppprroovvaall  RReeqquueesstteedd  

____XX______FFiinnaall  
__________PPrreelliimmiinnaarryy  



REGION/CVB  PROJECT BUDGET 
  PROJECT NAME     

      
  State Tourism Funds   Other Funds   Total 
PROFESSIONALSERVICES:       
 $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL  $0   $0   $0
       
MARKETING/ADVERTISING:       
Print advertising  $2000.00 + $0 = $2000.00
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL    $0   
       
TRAVEL:       
Personal Car  $0 + $0 = $0
Commercial Transportation  $0 + $0 = $0
Meals  $0 + $0 = $0
Lodging  $0 + $0 = $0
Vehicle Rental  $0 + $0 = $0
TOTAL  $0   $0   $0
       
OTHER:       
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
  $0 + $0 =  
TOTAL     
            
       

REGION/CVB           PROJECT 
TOTAL 

 
$2000.00 + $0   $2000.00

 


