
AApppprroovveedd  AAuuddiittss//AApppplliiccaattiioonnss  CCoommmmiitttteeee  1111//99//0099  
    
OOrrggaanniizzaattiioonn  NNaammee  Miles  City  CVBMiles City CVB  

  
PPrroojjeecctt  NNaammee  Print  Advertising  (Holiday  Shopping)Print Advertising (Holiday Shopping)  
  
AApppplliiccaattiioonn  CCoommpplleetteedd  bbyy  John  LaneyJohn Laney  

  
PPlleeaassee  eexxppllaaiinn  tthhee  nneeeedd  ffoorr  tthhiiss  pprroojjeecctt  aass  wweellll  aass  aa  cclleeaarr  oovveerrvviieeww  ooff  tthhee  ccoonncceepptt  ooff  tthhee  pprroojjeecctt..      
NNaarrrraattiivvee  mmuusstt  pprroovviiddee  eennoouugghh  ddeettaaiillss  tthhaatt  tthhoossee  rreevviieewwiinngg  tthhee  aapppplliiccaattiioonn  ccaann  ccoommpprreehheenndd  oorr  
vviissuuaalliizzee  tthhee  ffuullll  ssccooppee  ooff  tthhee  pprroojjeecctt..    NNaarrrraattiivvee  sshhoouulldd  bbee  aa  ffuullll  oovveerrvviieeww,,  yyeett  eexxpplliicciitt  aanndd  ttoo  tthhee  
ppooiinntt..    
I  would  like  to  utilize  $1000.00  of  my  Print  Ad  budget  for  a  regional  print  ad  campaign  to  I would like to utilize $1000.00 of my Print Ad budget for a regional print ad campaign to
promote  overnight  stays  for  regional  Christmas  Shoppers.  The  Miles  City  Star  prints  a  regional  promote overnight stays for regional Christmas Shoppers. The Miles City Star prints a regional
paper  (the  Farmer/Rancher  Addition)  that  is  distributed  in  a  250  mile  radius  of  Miles  City.  We  paper (the Farmer/Rancher Addition) that is distributed in a 250 mile radius of Miles City. We
have  struck  a  deal  with  the  local  hoteliers  that  they  will  offer  discounted  rates  for  the  weekends  have struck a deal with the local hoteliers that they will offer discounted rates for the weekends
leading  up  to  Christmas  if  we  market  to  our  regional  trade  area.  This  will  be  a  win-win  for  the  leading up to Christmas if we market to our regional trade area. This will be a win-win for the
hoteliers  as  well  as  the  businesses  of  Miles  City.hoteliers as well as the businesses of Miles City.  
  
OObbjjeeccttiivveess  
IInncclluuddee  tthhee  oobbjjeeccttiivveess  ffrroomm  tthhee  nnaarrrraattiivvee  ppoorrttiioonn  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann  tthhaatt  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
  
Goals  #1,2,3,4,5Goals #1,2,3,4,5  
________________________________________________________________________________________________________________________________________________  
  
RReeffeerr  ttoo  tthhee  ppoorrttiioonnss  ooff  yyoouurr  mmaarrkkeettiinngg  ppllaann,,  wwhhiicchh  ssuuppppoorrtt  tthhiiss  pprroojjeecctt..  
Goals  #1,2,3,4,5.Goals #1,2,3,4,5.  
________________________________________________________________________________________________________________________________________________  
  
HHooww  ddooeess  tthhiiss  pprroojjeecctt  ssuuppppoorrtt  tthhee  SSttrraatteeggiicc  PPllaann??        
  
Goals  #1,  &  5.Goals #1, & 5.  
________________________________________________________________________________________________________________________________________________  
  
YYoouu  mmaayy  ppuutt  aaddddiittiioonnaall  iinnffoorrmmaattiioonn  oonn  tthhee  bbaacckk  iiff  nneecceessssaarryy..  
  
  
PPlleeaassee  ccoommpplleettee  tthhee  aapppprroopprriiaattee  pprroojjeecctt  ppaaggeess  aattttaacchheedd..    IIff  ccoommpplleettee  iinnffoorrmmaattiioonn  iiss  nnoott  aavvaaiillaabbllee  aatt  
tthhee  ttiimmee  ooff  tthhee  aapppplliiccaattiioonn,,  iitt  wwiillll  bbee  nneecceessssaarryy  ttoo  ssuubbmmiitt  tthheessee  ddeettaaiillss  ttoo  tthhee  AAuuddiittss//AApppplliiccaattiioonnss  
CCoommmmiitttteeee  ffoorr  ffiinnaall  aapppprroovvaall,,  pprriioorr  ttoo  ccoommmmiittmmeenntt  ooff  ffuunnddss..  
  
DDeettaaiill  ppaaggeess  aattttaacchheedd              
  
((YYoouu  aarree  nnoott  rreeqquuiirreedd  ttoo  uussee  tthheessee  ffoorrmmss;;  hhoowweevveerr,,  aallll  ooff  tthhee  iinnffoorrmmaattiioonn  mmuusstt  bbee  pprroovviiddeedd  iinn  yyoouurr  
aapppplliiccaattiioonn  ffoorr  ffuullll  aapppprroovvaall))  
  

BBuuddggeett  ppaaggee  mmuusstt  bbee  aattttaacchheedd  ffoorr  aapppprroovvaall..  

AApppprroovvaall  RReeqquueesstteedd  

______XX____FFiinnaall  
__________PPrreelliimmiinnaarryy  



    

  
  
  

  
REGION/CVB  PROJECT BUDGET 

  PROJECT NAME     
       
  State Tourism Funds   Other Funds   Total 
PROFESSIONALSERVICES:       
 $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL   $0   $0   $0
       
MARKETING/ADVERTISING:       

“Holiday Shoppers Promotion”  $1000.00 + $0 = 
$1000.0

0
  $0 + $0 = $0
  $0 + $0 = $0
TOTAL     $0   
       
TRAVEL:       
Personal Car  $0 + $0 = $0
Commercial Transportation  $0 + $0 = $0
Meals  $0 + $0 = $0
Lodging  $0 + $0 = $0
Vehicle Rental  $0 + $0 = $0
TOTAL   $0   $0   $0
       
OTHER:       
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
   + $0 =  
  $0 + $0 =  
TOTAL      
            
       

REGION/CVB           PROJECT 
TOTAL 

  
$1000.00 + $0   $1000.0

0

 
 


